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Falling sales  
 The beverage tax has cut beverage sales by half at our 13 ShopRite stores in the city and created storewide sales 
drops that vary from 10 to a whopping 25 percent.  
 In my six ShopRite stores alone, sales are down an average of 15 percent storewide.  
 And my beverage sales are down nearly 60 percent since the tax took effect in January.  
 We know that shoppers are going outside the city to buy their beverages and they are taking all their grocery 
dollars with them.  
 
Lost opportunity  
 The loss of sales in many of our stores in the city has been accompanied by a decrease in the need for cashiers to 
work at checkout and associates to pack out shelves.   
 That means we are cutting back hundreds of work hours and not filling open positions.  
 I have 210 fewer associate positions in my stores this year as a direct result of the beverage tax.  
 And I’m not alone.  
 This trend is happening at stores around the city.  
 We all have less jobs, less opportunity to offer people because of this beverage tax.  
 ShopRite’s payroll taxes to the city are also down six percent so far this year, and we expect that number to 
continue to decline over time  
 
What does this mean for the city?  
No new investment  
 Business owners will no longer be able to afford to invest in the city going forward because they are at a 
competitive disadvantage because of this tax.    
 I also expect that the city will see full service supermarkets and other smaller stores leaving communities in the 
coming years.  Neighborhoods that fought hard to bring full service grocery stores to the city could lose those 
stores and the access to healthy, fresh and affordable food.  
 I’ve made it my mission to bring grocery stores to underserved communities for the last 30 years, and I’m proud 
of the work we’ve done.   
 We’ve worked hard to help our customers beyond the grocery aisle by doing things like hiring local residents, 
offering free health services through our stores and even access to credit unions in store.   
 Several of our stores also have community rooms for local organizations to host meetings, and just last month we 
helped bring a mobile unit offering free breast cancer screenings to our store in on Fox Street.  
 My company was recognized as one of “The Best Places to Work” several years in a row by the Philadelphia 
Business Journal and has received recognition as a top employer in the region from The Philadelphia Inquirer, 
Philadelphia Daily News and NJBiz.   
 And I’m not alone.  
 The other families who own ShopRite stores in the city are active in their communities and they donate their time 
and resources to thousands of different charities and local organizations.   
 This tax threatens to put some of these same supermarkets out of business, potentially creating a return to food 
deserts in some parts of Philadelphia.  
 I’m asking the panel of Senators today to help us  
 Let’s not reverse 30 years of progress in ending food deserts in our city  
 Let’s work together to end this burdensome tax and increase opportunity and investment in our city.   


